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SE Economic & . 2
Management, Sweden and Mysteries, of faculty members
’ December, 2010
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Supervisor Asian The impact of consumer innovativeness on
APM Pacific cosmet?c buying behavior Bo Kyung SEO !
Laia ] aliusl University ymne
Supervisor Asian . . . .
APM Pacific g:}i:agl;fract of social networking on purchasing Hang Nguyen )
Laia) ol University
Supervisor Asgn The effect of entrepreneurship in Hospitality Kanishka
APM Pacific industry in Sri Lanka Nugawela 3
Laial il University Y g
Supervisor The Relationship between Home-Stay Features .
. . Nurfarahain
Management | Les roches | and Brand Equity based on the view of Ahmad Fu’ad 4
Laia | jalil Experiential Marketing and Customer Value
Supervisor The of tourism in the small businesses in PHAN Hung
Management | Les roches Viet L 5
Ll ol ietnam ong
. Examination of the repeat visit behavior of
Supervisor
Hong Kong people to Macau: effect on overall | Younne Tze-Yan
Management | Les roches . . . . 6
Laal satisfaction and the understanding of their CHENG
JJ\_\M‘ .
behavior
Supervisor The Motivation, Satisfaction, and Loyalty of
LuR il Management | Les roches | the experience of living in home-stay in Wu Po Chang 7
’ Kenting
Supervisor . .
Ll ol Management | Les roches Barriers of women promotion in the hotel Lulu Haolun 3

industry in China
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p Manacement | Les roches mixes and brand equity: Case study of Koi Kei | Tam Pui 9
Laal i £ shop (the souvenir shop for traditional foods in | Man(Tammy)
2 (Macau)
Supervisor Investigation on the effect of advertising on
Management | Les roches | consumer-based brand equity: evidence from a | Pui Si Racey 10
Laia ) ol case study of Kong kiu spa in china
Supervisor The effect of service quality on business
. f rast f3 st t .
Business Glamorgan periormance: a s udy ° 3s ars Ta ed . Martin Stuart 11
Laia) jalind accommodations offering cycling and walking
activities in Wales
E-marketing: the attitudes and experiences of e-
Supervisor marketing as a marketing and business
usiness amorgan | communication too . )
B Glamorg tion tool ‘;‘:;ﬁr Al 12
Laial ol Study on the Saudi Arabia British Bank in the
Kingdom of Saudi Arabia
Supervisor Impact of leadership on the motivation of
p faculty members: A case study in a higher Alexandre
Management | Les roches SR . 13
Laial aliul education institute Gamberoni
Supervisor
Management | Les roches | Motivators and Barriers to creativity Sebastian Leitner 14
Laial yaliul
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. Medical Tourism: Socio-demographic
Supervisor . . =
characteristics of medical tourists in Zhaneta

Management Les roches . . . 15

Laal il Russian Federation-their preferences and Zhaboeva
motivations to go for medical care abroad

Supervisor
Laal aiul Business Glamorgan | Islamic Banking Marketing StrategyMktg | Salem Al-Mannai | 16
Supervisor

Business Glamorgan | Buyer Behavior on the Internet MBA Dhruv Mehta 17
Laia) jali)
Supervisor

. Price Perception Ready Made Clothes in
Laal 3t Business Glamorgan India Alpa A Jadhav 18
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. Dinning Out in French restaurants: A study .

Laal il Business Glamorgan of consumer behavior Francina Alen 19
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An analysis of the relationship between innovation and
Paper accepted for publication in Asia business performance in the service industries associated with
Research Leader . Japan .
(U853 ol (5 5m) Pacific Journal of Management 2010 tourism in Japan . ‘ . ' 1
: ’ (Emerald) [Research funded by Asia Pacific University, 850,000 Japan
Yen] Japan
Research Leader Journal of Hospitality Published in the . Customer Orientation, I.J(.aarnlng Or} entg tion, and. New Service
N . Switzerland Development: An Empirical Investigation of Swiss Hotel
(U 55 lal s 2e) | & Tourism Research, (2011), Vol. 35 2009 Industry 2
No.4, pp. 437 - 468 (Sage) [Research funded by Les Roches, SFR 4500, Switzerland]
Perceptions of innovativeness among Swiss hotel managers
(iise? rﬁjfder) (Work in Progress) Ls'ssiggﬁziii’ (with Dr. Marshal and Dr. Pardo, [Research funded by Les 3
5 > (Data Analysis) 2009 Roches, SFR 5000, Switzerland]
) Potential for Innovativeness: a Tale of the Swiss watch
Research Leader - Glamorgan Business industry (with Trueman, M.)
o Rewarded for publishing in JMM 2008 School, UK [Rewarded by Glamorgan Business School,750 Pounds , UK] | 4
(U355 ol 5 s2e) 2008
Published in Innovation: Management, McGraw Hill Book Reviews: Exploring innovation, David Smith,
Research Leader Policy & Practice, Vol. 13, No. 1, Education McGrawHill Education Publishers,Berkshire, 2006, 315pages,
pp-134-140 (eContent Management Publishers. UK +XVLISBN-139780077108618 5
(U 55 lal 5 ) Publisher), 2011 ’ [Review funded by McGraw Hill Education Publishers, 300
2007
Pounds Books, 2007]
Published in the Journal of Marketing Examining the Effect of Market Orientation on Innovativeness
Research Leader . o i
(U552 sl 5 ye) Management, Vol.22, No. .(5—6), pp- Switzerland Among the best competitive paper: . . . 6
? ’ 529-551. (Taylor & Francis Group) 2006 In: Academy of Marketing Conference, Middlesex University

(2006)

Business School, London, UK
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Ritsumeikan Executive Training and Trailering the trainers
Sri Lanka | August | August | Trust, Japan (: Sri . 18 & th
. Executive education and consulting in the area
(Colombo) | 2011 2011 Lanka project . .
SLITHM faculty) of Stra.tegy management in the service
industry, 1.25 Million Yen
Asia Pacific . . 2
Japan 2011 2010 University Marketing & Entrepreneurship field leaders
Glamorgan Business . 3
UK 2009 2008 School, UK Module leader of Marketing
Asia Pacific Moderator of the conference, 2010 Asia 4
Japan 2011 2010 . . Pacific Forum for Graduate Students Research
University . .
in Tourism, Japan
Asia Pacific Member of AOL responsible for GSM for 5
Japan 2011 2010 University AACSB (University Accreditation)
Asia Pacific Member of Recruitment Committee at Asia 6
Japan 2011 2010 . . . . .
University Pacific University
Japan 2011 2010 ASI? Pac‘lﬁc Member of Master’s Thesis Interim Review 7
University
A Founding Member of the Steering 8
Japan 2011 2010 Asia Pacific Committee for the International Master's
p University Program at the Department of Management,
Asia
Asia Pacific Member of curriculum programming of the 9
Japan 2011 2010 University school of Management
Japan 2011 2010 A51?1 Pacilﬁc Member of admission group for selection 10
University graduate students
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(MBA level) (at APU) 2 International Management 1
Undergraduate and MBA) (at APU, LRS) 3 (Strategy Management 2
Undergraduate) (At APU) 3 (Entrepreneurship 3
Undergraduate) (at LRS) 3 (Business Plan 4
(Undergraduate & Graduate) (at GBS, LRS, APU) 6 Research Methods 5
(BA, MBA, PhD) (PhD level at Lund University) 8 Quantitative Techniques 6
(Undergraduate & MBA) (at APU) 3 International Marketing 7
Contemporary Approaches to Marketing
(MBA level) (at GSB) 6 8
Research
(MBA level) (at LRS) 2 Consumer Behavior 9
(Undergraduate & PGD) (at APU and LRS) 3 Marketing Research 10
(Undergraduate) (at APU) 3 Service Management Seminar 11
(Seminar MBA) (at APU) 2 Market driven innovation 12
Principle of Marketing for Leisure, Sport and
(Undergraduate level) (at GLM) 1 _ 13
Tourism
(Undergraduate level) (at GLM & APU) 3 Service Marketing 14
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External Service and Assignments

Ad hoc reviewer, British Journal of Management (2010 up to now)

Ad hoc reviewer, Journal of Marketing Management (2011 up to now)

Ad hoc reviewer, International Journal of Hospitality Management (2010 up to now)

Ad hoc reviewer, Innovation: Management, Policy & Practice (2010 up to now)

Ad hoc reviewer, Education, Business and Society: Contemporary Middle Eastern Issues (Emerald) (2011 up to now)
Ad hoc reviewer, Journal of Enterprising Communities: People & Places in the Global Economy (2007 up to now)
Ad hoc reviewer, International Journal of Innovation and Sustainable Development (IJISD)

Ad hoc reviewer of Academy of International Business (AIB)

Ad hoc reviewer of International Journal of Mentoring and Coaching in Education (IIMCE)

Ad hoc reviewer of African Journal of Business Management

Ad hoc reviewer, The Journal of the International Association of Asia Pacific Studies

Editorial Board: Emerald Emerging Markets Case Studies (Emerald)

Development of teaching material
e Principles of Marketing for Leisure, Sport and Tourism
e Service Marketing

e Hospitality Marketing

e Consumer Behavior in Hospitality Management
e Research Methods

e Business Planning (Entreprenurship)

¢ Quantitative Techniques

e Marketing Data Analysis
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Other Training Courses

2011
2010
2008
2004
2004
1999

AACSB seminar, Singapore

AACSB workshop, APU, Japan

PhD Supervising Training Course, Glamorgan School of Business, UK
Effective Writing, Bradford School of Management, UK

SPSS, AMOS, Bradford School of Management, UK

Training course of "Foreign Negotiation Principles and Techniques", Industrial Management Organization in Tehran, Iran.
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