1418 : .S
10:56:19 1392 ,51 12 (auuiaw
http://www.ent.ut.ac.ir

2 9 S )9190 il

o3l 569 oL (a9 T 415 00t Aluss MBA 4ol 9

i3 55397 9 S P 3w 30 (ylgis

Osler dlas S5 tale ol

w5 53 Morle Sy e Slidiows gl St 5 o&Kils w e
kB 8y e L s Ao 2 smeils SBDL Dlela
homayoun.ataollah3@univ-lyon3.fr 1¢S5 g 2N Comy

CYAMYYO PO 0uSiils s oals

XY

lo ol )5 5 oS 50 ) ag) slasy, g ool Ldl ez j0 Cupae (0B, Lo b lgdils wyo s
) sl Usie 4 o plosls 05T Jlo e - cails winlys leilo ;o 1, Ll b LUl 555 03,5 (s
5 B b 0 Ol i edle Adigd o L] Gleadanl)d (Jaamasl oel (55519 glgil by 005 cnnlic
2 oW pl 3 a8 lalnl by ad sialys Sadaily Ll o pae 4 Cand 00,5y p 3 1) b plojle ()15

Cbls dialgs 093 sla S, jo 1) Callas Gl s sbml oUlgiogd oo ool I8 Ls LS

O30 Jad g




Jol aa
Sl 5 lgtdls b yua @
Slisl b b LT 055 Lausg s S g lgmetils Lt 0,510 ¢l poud oo (5,35 52 @
o g Slojle Slud> jo il pg sloate hjgaly LS slo il ogon a5 @
Olomils & po)d S pmyis @
Glocalization 5 k> oo, lu=. @

L glojle ob, sladig, ow)» @

P9 diad
Ok S e sl Wy Mell G sl 215 (s 0 @
oy Lo bl sadl o a5 Lo 5y oS 0 aall) Fortunesd: « sle 8,5 50 s)5l sl 3,55 Julos @
P8y e 50 Glojle dxugi 5 0y 50 6y9l55 i g b lesle ;0 s psle slo s ls s @
Ll g g el 5 Lis sle <855 sl b alisl @
5 el o Goe a4 LIS 5o bgasly lwgThe Five Myths of Innovation o,9e asllae 4l @

N o gl g Gl dul>

P Ab

Slesle o 6ygles ol jo cudds uis @

S3l5 5 B slas @

S99 )5 @

olosle Co pawe ,0Cognitive Science g ad ibi g Sod la asds s e

Cope s Slojlo (2 S sl o 3850 Sl logas o

Sl b Beekd U155 5 55158 olml o Wil srasids Slogas Jol 5 (e Glpse iip cslis @

551 el
Apple c5 5 ois Jole pow 0 Steve Jobs
Virgin s 09,5 le pow 0 Richard Branson
Google «s 5 luwge 0 Larry Page and Sergey Brin
Facebook «5, Jsle pos 0 Mark Zuckerberg
5 Celo oo Dae 4 IS o bgmisls lwgnnovation the Classic Trapsl allicg so,90 axlllas 4, @

NS o g gl g Gl dnd>

pole aan
Jols s oslsi el b bl o
New Product Development g Jgax=s o 5,916 ©
ol 5545 50 ! g Ll 0,5 5 (Slez By yne SVgams ;5 5yl ®
Scotch-Brite ~ ®
Three M c5,5 55,5 sl oz )lys @




ol sl ol los ;0 Kby Vgane  ®
Jyaze (b ;5 5sls Llal 5l eolinal y Nike o515 wax Joame @
Pringles slo o> ©
Nespresso Jgaxeo 8,0 LNestle o5 15 65,50 anlllas Jdos @
izl sleas 3 wleas ;o 540y ©
il 6o e by Dloss (5 yglg Julows
anil B 10 6 sloyhw slo a4 >90 o VEIOV Gloas Jlos  ®
Jxo acgameq Nespresso, Emirates,Easylet <8 o o Slojle (pg Sleas gqlsly ™
985 5 bl o il sla
Al 50 6yyly O
Obosl jo sl s iy s
sl lele o Jlnl sl glojle Ges ol Judos
olesbe 50 @ sle ol yo galp sl Jbsle pa
Olojlw ;o goilyd ol il (Syme @
&l o590 s sl b Slojle isuyily oLls ™
Susle slp e bl jo Sbsle sl Lsle e ™
iy dd> g el s Do 4y IS 48 gl lawgs Disruptive Innovation gs,ge asllas )l @

N E g 7l g

1]
59195 leglejlo sloml )3 bae ads @
3lesl ez sl sl <855 50 sl (e lo (a3l Jlos @
o Google
o Facebook
o LinkedIn
o Apple
o Procter and Gamble
o Virgin
y9lg olad obm! o Ergonomics woige glo asls @
Positive Psycology e
el pus S 4 WIS 50 gzl lawgs The Dicipline of Innovation alis § 63,40 anlllas 41,1 @
N o g b g Gl and> g

S G ) sl Jow gleil i yas @
o o515 Lasg Sloas g e lailinl il s Jolhe 5 Sonle sllasl 5,5y oo sbnl )5 6y5ls @




McDonald,JKEA e ol 5o ol
w9 (Bras oy g g S isile ol 5l pel goiie mlio )0 )l S sla Juo @
202 )5 g S slo Jao y0 dilygly Jlpl slo Aged o pis @
b 850 Gham b Sl o Ol 285 @
s Olez 0 @mbeo 35 e J 0 Coye a5 gle (Pl quyp s Dl glyl @
J9755 et Cuppoe iz ol @
iy A g el qud Do 40 WIS j0 Lgiils lawgs Leading Change allis 5 60,90 aslas 4,1 @
N Zou g by

PO 3 " "
Sl S ypde 695 ol o sl mylio 2l @
J5755 et o ypie Ciliss J>lpe @
J975 9 jedS Copie By pae slo Joo @
9l Slosle itle jo Sludl wle s @
69l Slojlo idle o ab )l Copae pis @
ol cilises glaCase Study 5 gl calises slo Glojlo jo lpis oS 5 5595m Julow @
O  McDonald
O Disneyland
O Starbox
O Galeries Lafayette in Paris.France
O Disneyland Paris
O Quick
S35 Slejlw sll o Slejls Kmjd zii @
@LQ)LM GAJ& GLQ LS’L"""))‘ L’ u*’)'{s o ulf..\....S US).M: Lng ULA)L"" A 9 u..:95 Ll s °
5 obezails lawgs The Hard Side of Change Management allis g 55,90 anlllas o531 al)| @
N Eomy 5 s g Gy dndz g Seli o Do 4 WIS

o ol @l

e What's the Future of Business? Changing the Way Businesses Create
Experiences by Brian Solis, Wiley, 2013

e Create Distinction: What to Do When "Great" Isn't Good Enough to Grow Your
Business by Scott McKain, Greenleaf Book Group Press ,2013

e The Positive Dog: A Story About the Power of Positivity by Jon Gordon,
Wiley,2012

e Great by Choice, Uncertainty, Chaos, and Luck,Why Some Thrive Despite Them
All By Jim Collins, Morten T Hansen, HarperBusiness,2011

e Steve Jobs by Walter Isaacson, Simon & Schuster,2011

e Disrupt, Think the Unthinkable to Spark Transformation in Your Business By Luke
Williams , FT Press,2010



http://www.amazon.com/Scott-McKain/e/B001IU0N1W/ref=ntt_athr_dp_pel_1
http://www.amazon.com/Jon-Gordon/e/B001ILKHU8/ref=ntt_athr_dp_pel_1
http://800ceoread.com/author/show/Jim+Collins
http://800ceoread.com/author/show/+Morten+T+Hansen
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e Clayton M. Christensen, Michael E. Raynor, The Innovator's Solution: Creating
and Sustaining Successful Growth, 2003.

e Robert A.Burgelman, Clayton M.Christensen, and Steven C. Wheelwright,
Strategic Management of Technology and Innovation, McGraw-Hill Irwin, 2003.

e Clayton M. Christensen, Innovation and the General Manager, McGraw-Hill Irwin,
1999

e Clayton M. Christensen, The Innovator’s Dilemma, Harvard Business School
Press, 1997.

e Harvard ‘s case studies and articles

e We will cover many case studies by Harvard Business School, MIT Sloan
Business School, Rotman Business School and Wharton Business School, IMD,
Insead and HEC and many more.
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